121 (67.6%) BELOBECED
FELREDEBEEXICND
BMUOWREC—RBICRERETZEC LIz

28 (15.6%) #i - HIMHEDI I H

27 (15.1%) FHREITDIZERINGDHD

27 (15.1%) FEICEMIZERSIohn

B 05 (14.0%) EELIZVEEEIN G DN

23 (12.8%) B7n(C&>TLD

22 (12.3%) ASEZCEMCERDITHS

21 (11.7%)  Zofih

0 30 60 90 120 150

AT 19 (9%)

(33%)
FEARNIA

EMHfEFr=V 11 (6%)

Q

3

;@\ 7

85 ng

80 (48%) F N
(46%) g
: —EEHNAAE h
TOVA. LWITN 5

NG T (A7 u
*

H

Iz

0)

&

66 (56%)

BHEACYEm O -0

ZOft 4 (2%)

O—wHR FAFEHREHHE ©

hHI|BEDDH

T—I\ NFHH R e

B X)) o OoN—DkEA o~ GO

BRIF O IR MBI O
(SO IR DR

3
i
32
6
&
)
=
S
&
<
D
7
=
D
&
=
A
fw
'
7
%
(A
U=
=
&
7’
>
7
L
%
5
fig
L
%
L
&

ASYHSTHNCTHE AN
~AHSHI N CaBRY
LA 7—-I\UNS

SFBEREMS 7T —I\UN

2R C & st

S OUTEADRCS
= 0=

TR 28 F 7 8BS

o
=
e
&
=
=
1))
E
=
h
N
B
Ly
C
H
&

- C

4



HE RBREDRABEDRELPSHHRIZH 2!

102 (57%) BENOBETED (12 %
OB =
WBZIEHIE ESEE - BBIE - BBSZENE) HH o Ich'd '(%_ g
v as<
WEZEHIE ASEREHE) DG OI-H'S £ =
=
38 (21.2%) ZHBEREDEBAEEZICHD :cé z
23 (12.8%) AZEZ(CHH = 4
Bl 13 (7.3%)  SEELOSRNOBSLND % |I~
13 (7.3%)  FECEH
r 12 (6.7%) BISEI-V\EEBHHIND
6 (3.4%)  RBMFEEDTTH
5 (2.8%)  fBHAEOBRZEMRFENG OIS
W s 2s% =zt
| | | | | J
0 20 40 60 80 100 120 Q
2
Zoft 17 (8%) )
=
Zx
108 §
(54%) )
i
e P LCTaN
(23%) NESFSEZ0

HNAFLE
reycy/ =

wO

oyl /VCiELL

I &

(A3

% N

91 g\ g

(53%) £

49 R
—EEANAL o

(29%) T. WFNEfE %Fﬁ
(C

=%

I

5 Matsuura City Public Relations,2016.7



